Enclosure 1 to Annex G (ASVAB Marketing Skills Training) to School Recruiting Plan

PROGRAM OF INSTRUCTION – ASVAB MARKETING SKILLS

Read-Ahead Material:

     ASVAB 14 – Recruiter’s Guide

     USAREC Reg 601-59, The DOD Student Testing Program

Phase I:  Focus on increasing number of schools scheduled.

a. Introduction, overview, brief history of ASVAB in the HS, who to contact in the schools. – Battalion Ed Spec

b. Importance of ASVAB to the recruiting mission – Battalion Ed Spec and RT

c. Resources to use in “selling” ASVAB to school personnel; materials available.  Include “Stay-In-School” program. – Battalion Ed Spec

d. Open discussion and brainstorming “how-to’s” for marketing ASVAB in schools. – Battalion Ed Spec with Recruiters participating

e. Role-playing, one-on-one:  half of Recruiters to be school staff, half to be Recruiters.  After 10-15 minutes, change places – Recruiters

Break (at least 10 minutes)

Phase II:  Focus on increasing number of students testing.

a. Benefits of increasing numbers of students who test. – Battalion Ed Spec

1. Higher potential for I-IIIA results.

2. More positive image of the Army – even if another service is responsible for the school.

3. The more students who test, and do their best, the faster recruiters will complete processing LRLs.

b. Who in the schools can help.  Some ideas start with school administrators, coaches, teachers, and counselors/career technicians).  – Ed Spec lead
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c. Techniques for increasing number of students testing.  (Ideas for starters:  Ask for 5 or 6 minutes to talk to classes at least one week before test date.  Stress “do your best”.  Use DEP’s.  Give an award for the DEP getting the most buddies to ASVAB.  Keep track of ideas on butcher paper and then prioritize the ideas. – Ed Spec, RT, Recruiters, open discussion.

d. Practice presentations, 3-5 minutes each – Recruiters, Ed Spec, RT to prompt

Break (at least 10 minutes)

Phase III:  Focus on post- test marketing skills.

a. Presentation skills – RT

b. Materials available – Ed Spec

c. Walk-through Student Work Book – Ed Spec – all

d. Wrap-up and questions - All

