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USAREC Mission:  Provide the Strength of the Army –  
The United States Army Recruiting Command recruits the most qualified men and 
women to serve as Soldiers, both officer and enlisted, to meet the needs of the Army and 
acts as the Army’s ambassador to the American people.  
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Key Messages 

• Recruiting success continues in FY 13, but the Army and the US still face challenges as we 
recruit the all-volunteer force, particularly for the US Army Reserve. 

• The Army is looking for the best qualified to join the profession of arms, those with a genuine 
desire to serve. 

• Young people must aspire to be a Soldier, to embrace the Warrior Ethos. 
• Fewer than one in four 17-24 year olds are fully qualified to join the Army. 
• Public support to Soldiers remains strong.  
• The Army seeks qualified, motivated Americans to step forward and serve. 
• The Army seeks adult advocates to support a youth’s decision to join the Army. 

 
Purpose of these Talking Points 

     The following talking points and links to informational web sites are provided to assist Recruiting 
Command personnel at all levels to respond to questions from the general public and the news media.  
This information can also be helpful when preparing for speaking engagements, community and school 
presentations and other recruiting activities in your communities. 
 
 
Potential Audiences and Relevant Messages by Audience 

• Congressional leaders:  Compensation and benefits commensurate with the demanding rigors of 
Army service will ensure that USAREC will continue to meet its goals. 

• General Officers, CASAs, Reserve Ambassadors, and Command Sergeants Major: Your 
continued support with community engagement is critical to US Army Recruiting Command 
providing the strength of the Army and Army Reserve. 

• Educators: Access to high schools and colleges benefit everyone: educators, students, and the Army. 
The public education crisis in the US needs assistance that March 2 Success and the ASVAB 
provides.  Recruiters offer programs, opportunities, and abilities to educators and students in all 
education settings. 

• Business leaders: The PaYS and Reserve EPO programs offers companies productive employees – 
who have already been professionally trained and experienced in their specific job skill – without the 
employers having to spend precious training and human resource recruitment dollars. 

• Other influencers (parents, relatives, coaches, employers): Parents and other influencers should 
support a prospect’s interest in – or decision to join – the Army because there are literally hundreds of 
opportunities for young adults to become highly educated, confident leaders of tomorrow. Service in 
the armed forces is one of the noblest endeavors anyone can undertake.  

• Soldiers and other internal audiences: Tell your Army story. Refer potential applicants to Army 
recruiters so young men and women can enjoy the same opportunity.   

 
 
USAREC Vision:  Strength Starts Here 

A carefully selected team of dedicated professionals sustaining an All-Volunteer Army...with Soldiers 
and Civilians who truly embrace the Army's values and Warrior Ethos, and who understand the 
strategic importance of our mission.  Enabled by leading edge technologies and premier recruiting 
practices...we establish and maintain enduring relationships with Centers of Influence, Future 
Soldiers, Families and the American Public. 
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1

Age 17-24 Youth Market (2012)

Med/Conduct/Dependent
13.8M  (41.6%)

Unqualified
TSC & Education

6.7M  (20.2%)

Overweight
else Qualified
3.8M (11.4%)

1.1M
(3.4%)

Cat IV
else Qual
1.7M        

(5.1%)

GED  I-IIIB
0.1M  (0.3%)

TSC IV & Overweight 
else Qualified  1.1M   (3.4%)

Non-Grad  I-IIIA
0.2M  (0.5%)

Male/Female
HSDG TSC IIIB

Female
HSDG TSC I-IIIA

(Prime Market)
Male HSDG

TSC I-IIIA

1.6M
(4.7%)

2.3M
(7.0%)

1.9M
(5.7%)

less than
1 in 4

Qualified:
Medical
Moral

Dependent
ASVAB

and
Educationally

no waiver
required 

Target Market

7.8M
(23.4%)

Total
Population
Age 17-24

33.1M 

Sources: Woods & Pool 2012 Population Estimates;  Lewin Group 2007 Study; 
Developed by Accession Command, Center for Accession Research (CAR), G2/9 

(US Territories included)

As of 01SEP11

 
 

National Security Issue
US Population Age 17-24 (2012)

Ineligible due to lack of education 
credential and/or extremely low 
scores on ASVAB

Overweight and/or Exceed Body 
Fat Standards

Ineligible due to medical condition, 
criminal history or dependency (too 
many or single parent)

2012 US Population 17-24 year olds: 
33.1 Million

- 20.2% = 

-14.8% =

- 41.6% =

Qualified

23.4%
(7.7 Million)

• Of this fully qualified pool, 54% (4.2M) are HS Diploma Graduates who score 50 or higher on the ASVAB.  
• The remainder are HS Diploma Graduates who score between 31 and 49 on the ASVAB, or non-HS Diploma Graduates 

who score 50 or higher on the ASVAB.  Congressional statutes limit enlistments from this portion of the eligible pool.
Sources: Woods & Poole 2012 Population Estimates; Lewin Group 2007 Study; Developed by US Army Accessions Command G2/9, Center for Accessions Research (CAR)

As of 01SEP11

For every 4 Americans between the ages of 17 – 24, due to disqualifying 
conditions, less than 1 (23.4%) is eligible to serve in the military.

0.4% of the population is less 
qualified  in 2012 (mainly to 

overweight) compared to 2011
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NOTE: FY 13 market analysis slides have not been developed, as the Army Marketing and Research 
Group is looking for new ways to monitor, develop, and represent the target market demographics. You 
may use these slides and statistics to illustrate recruiting challenges, with the caveat that while the 
slides themselves are out-dated, the numbers don’t shift radically from year to year. Therefore, the 
challenges of FY 12 remain in FY 13. 
 

SLIDE DATA SOURCES: 

Fewer than 1 in 4 qualified -- Woods & Pool 2012 Population Estimates;  Lewin Group 2007 Study 
 
1 in 5 do not graduate -- http://nces.ed.gov/pubs2011/2011012.pdf -- National Center for Education 
Statistics, US Department of Education: Trends in High School Dropout and Completion Rates in the 
United States: 1972–2008 Compendium Report, DECEMBER 2010. Department of Education statistics 
take 2-3 years to develop. 
 
1 in 5 overweight -- http://www.childstats.gov/americaschildren/health7.asp 
SOURCE: National Center for Health Statistics, National Health and Nutrition Examination Survey.  

• In 1976-1980, only 6 percent of children ages 6-17 were obese. This percentage rose to 11 
percent in 1988-1994 and to 17 percent in 2005-2006. In 2007-2008, 19 percent of children ages 
6-17 were obese, which was not statistically different from the percentage in 2005-2006. 

• Combined data for the years 2005-2008 indicate that Mexican American and Black, non-Hispanic 
children were more likely to be obese than White, non-Hispanic children. 

• In 2007-2008, 20 percent of children ages 6-11 were obese and 19 percent of adolescents ages 12-
17 were obese. There was no statistical difference between the percentages of the younger and 
older age groups. 

• In 2007-2008, there was no statistical difference between boys and girls in the percentage of 
children who were obese. 

 
 

 

USAREC Fiscal Year 2013 Focus Areas 
 

1. Forging America’s Strength – Becoming Strong, Being Strong, Staying Strong 

2. Selecting only those with the highest qualifications…and genuine desire 

a. Expanding Army presence in high schools/colleges  

b. Expanding our partnership with America 

c. Updating the Perceptions of Influencers 

3. Focusing on/excelling in Small Unit Recruiting 

4. Maintaining effective Future Soldier Programs 

5. Creating positive leadership environments 

6. Exhibiting the highest standards of professionalism…both on/off duty 

7. Taking care of our People and Families 

http://nces.ed.gov/pubs2011/2011012.pdf
http://www.childstats.gov/americaschildren/health7.asp
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Forging America’s Strength – Becoming Strong, Being Strong, Staying Strong 
Forging America’s Strength is focused on building a strong foundation in FY13 for USAREC’s 
long-term campaign plan, “Building for the Future.”  The three components to Forging America’s 
Strength are: Becoming Strong, Being Strong, and Staying Strong. 

 
Forging America’s Strength 

• Forging America’s Strength reflects USAREC’s commitment to selecting and developing youth 
who will become Army Strong, who will exhibit Army Strong values while serving, and who will 
remain Army Strong members of the community on their return. 

• Becoming Strong is about selecting the most qualified youth to serve in our Army and on helping 
youth to develop the skills and attitude that help them Stay Qualified for Life. 

• Being Strong focuses on USAREC Soldiers exhibiting Army values in the community and about 
assisting the Army in Telling the Army Story in communities across the nation. 

• Staying Strong is about reaching out to retired and former Soldiers to remain Army Strong for 
Life. 
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Becoming Strong 

• USAREC will concentrate its efforts in communities in FY13 on: 

o Expanding Army presence in high schools/colleges 
o Expanding our partnership with America 
o Updating the perceptions of influencers 

• USAREC will partner with the Nation’s educators to achieve the shared goal of helping youth to 
Stay Qualified for Life (stay in school, stay fit, stay out of trouble). 

• Leveraging and synchronizing our efforts with other programs like Project Lead the Way, the 
D.A.R.E. program, and March 2 Success will be critical to our success. 

Being Strong 

• USAREC’s Soldiers will exhibit the Army values while acting as ambassadors to the Nation for 
the Army and as role models for those young men and women who aspire to be Army Strong. 

• USAREC will also focus on building mutually beneficial relationships with community leaders 
and the rest of the Army, to include the Army Reserve and National Guard. 

• USAREC is supporting the Chief of Staff of the Army’s “Tell the Army Story” (TTAS) campaign 
through engagements with youth, educators, parents, and other influencers in every community in 
the Nation. 

• USAREC is also supporting OCPA’s “Community Connect” program, a component of TTAS, as 
part of Being Strong.  Our efforts will assist OCPA in targeting senior Army leader engagements 
in their hometowns. 

Staying Strong 

• USAREC will increase its reach to retired and former Soldiers in every community in the Nation, 
encouraging them to remain Army Strong for Life. 

• USAREC will engage military and veterans service organizations such as the Association of the 
United States Army (AUSA), Veterans of Foreign Wars (VFW), the American Legion, the 
Military Officer’s Association of America (MOAA), and the Non-Commissioned Officers 
Association (NCOA). 

• USAREC supports the Soldier For Life program and will focus our efforts on assisting Soldiers 
reintegrating into the community through outreach with our Grassroots programs. 

• Our outreach to veterans is key, not only to the success of programs like Soldier for Life, but to 
our recruiting success. We need their stories to validate how Army opportunities can help a young 
person focus on future goals and ways to achieve those goals. 

• This new generation of veterans are the living, breathing embodiment of what Army opportunities 
can do for a young man or woman. 

• We will encourage and highlight our proud veterans who are shining examples of Army service 
and opportunity. 
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Army Strategic Messages 
 
People are Our Army 

• The Army is the strength of the Nation. Soldiers are the strength of our Army. Our families are the 
strength of our Soldiers. We must sustain these bonds of trust. 
• Our enduring priority is to preserve our high-quality All Volunteer Force – Active, Guard and 
Reserve. 
• America’s greatest generations are built on the strength of America’s strongest citizens – U.S. 
Soldiers. 

 
Meeting the Needs of the Nation 

• As an Army, we share in the sacrifice of all Americans during this period of fiscal uncertainty and 
must shape the Army of 2020 with an understanding of both our national security obligations and the 
fiscal constraints we all share. 
• We will continue to be good stewards of the resources we’re provided by developing the 
capabilities the Nation needs through prudent investment, modernization and transformation of the 
institutional Army. 
• The Army profession is the Nation’s preeminent leadership experience, developing the Nation’s 
future leaders. 

 
America’s Force of Decisive Action 

• The U.S. Army is the most decisive land force in the world. No matter the task, no matter the 
environment, no matter the difficulty – America’s Army will always accomplish the mission. 
• As America’s decisive force, the Army provides our national security decision makers with greater 
flexibility in responding to national security challenges at home and abroad against both 
conventional and hybrid threats. 
• Our Army is responsive, innovative, flexible, agile and lethal, providing versatility and depth to the 
Joint Force. 
• As a member of the Joint Force and interagency team, the Army is responsive and effective for 
Combatant Commanders; provides training, equipment and logistical support to our sister services; 
and quickly integrates and synchronizes Army operations within larger joint, interagency and 
multinational efforts. 
• To meet today’s challenges and tomorrow’s uncertain conflicts, we must field an Army that can 
rapidly dominate any operational environment and provide decisive results across a full range of 
missions to include: deterring and defeating aggression; providing humanitarian assistance; engaging 
with our allies while building partner capacity; facilitating strategic access to other armies; and 
supporting civil authorities at home and abroad. 
• As we transition to a leaner, more agile Army we will shape a future force that has the capability 
and versatility to prevent conflict; shape the environment; and decisively win our Nation’s wars. 
• America’s Army is a globally recognized symbol of our national resolve and commitment. We are 
and will remain the best manned, best equipped, best trained, best led and most decisive land force in 
the world. 
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Recruiting Topics 
Enlistment criteria 
• The Army continues to attract highly qualified and motivated individuals who aspire to serve.  

• Department of Defense and Department of the Army enlistment criteria call for at least 90 percent of 
non-prior service accessions to be high school diploma graduates, no less than 60 percent to score in 
Test Score Categories I-IIIA, and allow no more than 4 percent to score in Test Score Category IV.   

• U.S. Army Recruiting Command will manage Fiscal Year 2013 accessions in order to ensure 
compliance with the annual criteria. 

• Army recruits have a much higher aptitude than the general youth population.  Department of 
Defense uses an aptitude test, the Armed Services Vocational Aptitude Battery (ASVAB), for 
screening.  This test is “normed” to a nationally representative sample of youth.  In FY 12, 62.8 
percent of active Army recruits scored above the 50th percentile; by definition, only 50 percent of 
American youth did.  

 
Recruiting with Integrity 
• There are more than 8,000 Soldiers recruiting throughout the United States.  These Soldiers continue 

to recruit with integrity and uphold the Army Values.  

• Everyone in recruiting is disappointed when a recruiter fails to uphold the Army Values. The U.S. 
Army Recruiting Command takes allegations of recruiting impropriety very seriously.  We investigate 
every allegation of recruiting impropriety that is brought to our attention, and we take appropriate 
actions as necessary upon completion of the investigation. 

Combat-Related Jobs Open to Women 
There are two parts to the effort to open up combat-related jobs to women: 

1. The Army will place women in 37 battalions in nine of its 45 active-duty BCTs. These Soldiers will 
be placed in MOSs that already are open to women. However, women didn’t previously serve in these 
units because regardless of the MOS, they were barred from being assigned to combat units below the 
brigade level. 

2. Additionally, six military occupational specialties (MOSs) were opened to women effective May 14, 
2012. 

• Multiple Launch Rocket System crewmember, 13M 
• MLRS operations fire detection specialist, 13P 
• Field artillery fire finder radar operator specialist, 13R 
• M1 Abrams tank system maintainer, 91A 
• Bradley Fighting Vehicle system maintainer, 91M 
• Artillery mechanic, 91P 

The Army has gender-neutral physical standards for each MOS. Gender-neutral physical standards are 
standards required for a specific job that are no different for women than men. In other words, the 
physical standards required are what have been deemed the minimum physical standards necessary to 
successfully perform a given job, and are therefore no different for women Soldiers than for male 
Soldiers.  
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Soldier Stories  

The following Web sites offer stories about Soldiers serving today. Please review and consider using in 
your newsletters and/or reposting in your social media channels. 

• Army Stories of Valor http://www.army.mil/valor/  

• DoD Heroes   http://www.defenselink.mil/heroes/ 

• America's Army Real Heroes http://www.americasarmy.com/realheroes/ 

• Army Strong Stories   http://www.armystrongstories.com/ 

• 1st Cavalry Div Moments of Valor http://pao.hood.army.mil/1stcavdiv/heroes/valor/valor.htm 

 
Army Recruiting Online 

 
Recruiting News – Visit www.army.mil/usarec to see what’s going on across the command. Army news 
can be found at http://www.army.mil/news/    

U.S. Army Recruiting Command Facebook Page – Keep up with news, resources, events, and 
information about all things USAREC at  http://facebook.com/USAREC 

 

Pocket Recruiter Guide update – The 2013-2014 Pocket Recruiter Guide is available online at  
http://www.usarec.army.mil/support/resources.htm 

 

STAND-TO!  The official focus of the Army, content delivered on a daily basis.  
http://www.army.mil/standto/ 
 

 
Observances 

 
May: 

• Asian Pacific Heritage Month 
• Women’s Health Month 

  

DON’T FORGET!  Army Birthday 238 – 14 June 

(also Flag Day) 
 

http://www.army.mil/valor/
http://www.defenselink.mil/heroes/
http://www.americasarmy.com/realheroes/
http://www.armystrongstories.com/
http://pao.hood.army.mil/1stcavdiv/heroes/valor/valor.htm
http://www.army.mil/usarec
http://www.army.mil/news/
http://facebook.com/USAREC
http://www.usarec.army.mil/support/resources.htm
http://www.army.mil/standto/
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May is National Military Appreciation Month 2013 
National Military Appreciation Month (NMAM) is celebrated every May and is a declaration that 
encourages U.S. citizens to observe the month in a symbol of unity, to honor the current and 
former members of the U.S. Armed Forces, including those who have died in the pursuit of 
freedom.  The month of May is characterized by six national observances:  
 
 

 
 
Loyalty Day 
Date: Wednesday, May 1st, 2013 
About: Loyalty to the nation.  It is a day set 
aside for the reaffirmation of loyalty to the 
United States and to reflect on the proud 
heritage of our American freedom. 

Public Service Recognition Week  
Date: Sunday, May 5th – Saturday, May 11th, 
2013, Celebrated the first full week in May 
About: A time set aside to honor the men 
and women who serve our nation as 
federal, state, county and local government 
employees and ensure that our government 
is the best in the world.  The 2013 theme  is 
“Why I Serve.” 

Victory in Europe Day (aka V-E Day or VE 
Day) 
Date: Wednesday, May 8th, 2013 
About: May 8th, 1945 is the day the 
Germans throughout Europe unconditionally 
surrendered to WW II Allies. 

Military Spouse Appreciation Day  
Date: Saturday, May 11th, 2013, traditionally 
set for the Friday before Mother’s Day. 
About: A day to honor military spouses with 
appropriate ceremonies and activities.  
Recognizes the important role our military 
families play in keeping our Armed Forces 
strong and our country safe. 

Armed Forces Day 
Date: Saturday, May 18th, 2013, Celebrated 
the third Saturday in May every year. 
About: A single holiday for citizens to come 
together and thank our military members for 
their patriotic service in support of our 
country.  I honors everyone serving in the 
U.S. Military branches; Air Force, Army, 
Coast Guard, Marines, Navy. 

Memorial Day 
Date: Monday, May 27th, 2013, A Federal 
holiday observed on the last Monday in 
May. 
About: A remembrance of our veterans.  
Commemorates the men and women who 
died while in military service. 

 
 
 
 

 
 
 

http://militarybenefits.info/memorial-day/
http://militarybenefits.info/wp-content/uploads/2013/02/National-Military-Appreciation-Month.jpg
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Senior Leader Quotes 
 
Odierno to soldiers: Toxic leaders will be fired 

“I’m looking at what is the best way to implement a 360 process at the battalion and brigade levels 
that will help us to identify concerns to the individual, and also to those who are with him, so they can 
try to correct that behavior,” Odierno said during an exclusive interview March 27 with Army Times. “If 
the behavior is not corrected, we’ll take whatever action is appropriate.” 

 
Mental PT: Army unveils revamped coping mechanism, Army Times, Apr. 7 

“Ready and Resilient is not all about suicide,” Army Vice Chief of Staff Gen. John Campbell told Army 
Times. “It’s about readiness.” 

“We understand that we’ve got a lot of programs out there,” Campbell said. “This is not a new 
program. What this does is take all of the programs out there and makes them better. We’re 
organizing for success to make sure that resiliency is really tied to readiness, and it’s not just about 
our soldiers. It’s about civilians and our families.” 

“We’ll take the whole person concept, looking at when [soldiers] enter the Army until they get out of 
the Army,” Campbell said. “It’s going to teach them skills to be able to set goals, to be able to cope, 
so when they do find themselves in times of stress, they’ll be able to take the right actions.” 

 
 
CSA Top Priorities as of Jan 2013  
1. Provide trained, equipped, and ready forces to win the current fight while maintaining responsiveness 
for unforeseen contingencies  
 
2. Develop the force for the future, Army 2020 as part of Joint Force 2020 – a versatile mix of capabilities, 
formations, and equipment  
 
3. Sustain our high quality All-Volunteer Army – Soldiers, Civilians, and Families, and the Active and 
Reserve Components  
 
4. Adapt leader development to meet future security challenges in a increasingly uncertain and complex 
strategic environment  
 
5. Foster continued commitment to the Army Profession, a noble and selfless calling founded on the 
bedrock of trust  
 
 
 

"The strength of our Nation is our Army; the strength of our Army 
is our Soldiers; the strength of our Soldiers is our Families," said 

GEN Ray Odierno, the Army’s Chief of Staff. 
 

We must maintain the bond of trust between every Soldier, Civilian 
and Family member and the Army as an institution. 

  



USAREC Monthly Talking Points      May 6, 2013 

 

 12 

 
 
DOD NEWS RELEASE No. 293-13 

May 02, 2013 
 

 DOD Announces Recruiting and Retention Numbers for Fiscal Year 2013 Through March 2013 

 

            The Department of Defense announced today recruiting and retention statistics for the active and 
reserve components for fiscal 2013, through March.   

Active Component.   

            Recruiting.  All four active services met or exceeded their numerical accession goals for fiscal 
2013, through March.   

           •  Army -- 33,857 accessions, with a goal of 33,520; 101 percent 

           •  Navy -- 17,350 accessions, with a goal of 17,350; 100 percent 

           •  Marine Corps -- 13,010 accessions, with a goal of 12,978; 100 percent 

           •  Air Force -- 13,989 accessions, with a goal of 13,989; 100 percent  

            Retention.  The Army, Air Force, and Marine Corps exhibited strong retention numbers for the 
sixth month of fiscal 2013.  The Navy exhibited strong retention numbers in the mid-career and career 
categories. However, the Navy’s achievement of 90 percent in the initial category is a result of reduced 
accessions from four to six years ago.  

Reserve Component.    

            Recruiting.  Five of the six reserve components met or exceeded their fiscal-year-to-date 2013 
numerical accession goals.  The Army Reserve finished January 1,501 accessions short of its goal.   

             •  Army National Guard -- 26,100 accessions, with a goal of 25,005; 104 percent 

             •  Army Reserve -- 12,976 accessions, with a goal of 14,477; 90 percent 

             •  Navy Reserve -- 2,700 accessions, with a goal of 2,700; 100 percent 

             •  Marine Corps Reserve -- 4,518 accessions, with a goal of 4,472; 101 percent 

             •  Air National Guard -- 4,875 accessions, with a goal of 4,875; 100 percent 

             •  Air Force Reserve -- 3,685 accessions, with a goal of 3,685; 100 percent  

            Attrition -- All Reserve Components have met their attrition goals.  Current trends are expected to 
continue.  (This indicator lags by one month due to data availability.)  

            Detailed information on specific recruiting data can be obtained by contacting the individual 
military recruiting commands at 502-626-0164 for Army, 210-565-4678 for Air Force, 703-784-9454 for 
Marine Corps, and 901-874-9048 for Navy.  The reserve components can be reached at the following 
numbers:  National Guard Bureau 703-607-2586; Army Reserve 910-570-8330; Air Force Reserve 703-
697-1761; Navy Reserve 757-322-5652; and Marine Corps Reserve 504-678-6535. 
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IMMEDIATE RELEASE No. 254-13 
April 19, 2013 

 

 Army Releases March 2013 Suicide Information 

            The Army released suicide data today for the month of March 2013.  During March, among 
active-duty soldiers, there were 10 potential suicides:  three have been confirmed as suicides and 
seven remain under investigation.  For February 2013, the Army reported 11 potential suicides among 
active-duty soldiers; four have been confirmed as suicides and seven are under investigation.  For 
2013, there have been 41 potential active-duty suicides:  15 have been confirmed as suicides and 26 
remain under investigation.  Updated active-duty suicide numbers for 2012:  184 (158 have been 
confirmed as suicides and 26 remain under investigation).  

            During March 2013, among reserve component soldiers who were not on active duty, there 
were 12 potential suicides (eight Army National Guard and four Army Reserve):  none have been 
confirmed as suicides and 12 remain under investigation.  For February 2013, among that same group, 
the Army reported 14 potential suicides (eight Army National Guard and six Army Reserve); six have 
been confirmed as suicides and eight cases remain under investigation.  For 2013, there have been 40 
potential not on active duty suicides (22 Army National Guard and 18 Army Reserve): 19 have been 
confirmed as suicides and 21 remain under investigation.  Updated not on active duty suicide numbers 
for 2012: 140 (93 Army National Guard and 47 Army Reserve); 138 have been confirmed as suicides 
and two remain under investigation.  

            Soldiers and families in need of crisis assistance can contact the National Suicide Prevention 
Lifeline.  Trained consultants are available 24 hours a day, seven days a week, 365 days a year and 
can be contacted by dialing 1-800-273-TALK (8255) or by visiting their website at 
http://www.suicidepreventionlifeline.org .  

            The Army's comprehensive list of Suicide Prevention Program information is located 
at http://www.preventsuicide.army.mil .  

            Information about the Army's Ready and Resilient campaign is located at  
http://www.army.mil/readyandresilient .  

            Army leaders can access current health promotion guidance in newly revised Army Regulation 
600-63 (Health Promotion) at http://www.army.mil/usapa/epubs/pdf/r600_63.pdf and Army Pamphlet 
600-24 (Health Promotion, Risk Reduction and Suicide Prevention) at 
http://www.army.mil/usapa/epubs/pdf/p600_24.pdf.  

            The Army's comprehensive list of Suicide Prevention Program information is located at 
http://www.preventsuicide.army.mil .  

            Suicide prevention training resources for Army families can be accessed 
at http://www.armyg1.army.mil/hr/suicide/training_sub.asp?sub_cat=20 (requires Army Knowledge 
Online access to download materials).  

            Information about Military OneSource is located at http://www.militaryonesource.com or by 
dialing the toll-free number 1-800-342-9647 for those residing in the continental United States.  
Overseas personnel should refer to the Military OneSource website for dialing instructions for their 
specific location. 

            Information about the Army’s Comprehensive Soldier Fitness Program is located 
at http://www.army.mil/csf/ .  

            The Defense Center for Excellence for Psychological Health and Traumatic Brain Injury (DCoE) 
Outreach Center can be contacted at 1-866-966-1020, via electronic mail at 
Resources@DCoEOutreach.org and at http://www.dcoe.health.mil . 

            The website for the American Foundation for Suicide Prevention is http://www.afsp.org/ and the 
Suicide Prevention Resource Council site is found at http://www.sprc.org/index.asp .  

http://www.suicidepreventionlifeline.org/
http://www.preventsuicide.army.mil/
http://www.army.mil/readyandresilient
http://www.army.mil/usapa/epubs/pdf/r600_63.pdf
http://www.army.mil/usapa/epubs/pdf/p600_24.pdf
http://www.preventsuicide.army.mil/
http://www.armyg1.army.mil/hr/suicide/training_sub.asp?sub_cat=20
http://www.militaryonesource.com/
http://www.army.mil/csf/
http://www.defense.gov/releases/mailto:Resources@DCoEOutreach.org
http://www.dcoe.health.mil/
http://www.afsp.org/
http://www.sprc.org/index.asp
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The Army Gold Book: Generating Health & Discipline in the Force 
 
The Army Gold Book, published in January, 
summarizes the progress made in enhancing  
the health, discipline and readiness of the  
force. It represents the next phase in the  
Army's ongoing campaign to counter the  
stress associated with more than a decade of war.  
 
The Gold Book candidly addresses the challenges 
that Soldiers and families currently face, while 
providing a thorough assessment of what the Army 
has learned with respect to physical and behavioral 
health conditions, disciplinary problems, and the 
remaining gaps in Army policy.  

"While we have made tremendous strides over the 
past decade, there is still much work to be done," said 
Army Vice Chief of Staff Gen. Peter Chiarelli. "This 
war, as we often hear it described, is a marathon, not 
a sprint. And, as mentioned, many of our biggest 
challenges lie ahead after our Soldiers return home 
and begin the process of reintegrating back into their 
units, families and communities." 

Recommendations implemented since the publication 
of the Red Book in 2010 have already had a 
significant, measureable impact on the health and 
discipline of the force. Examples include improved 
mild Traumatic Brain Injury, or mTBI, screening, 
diagnosis and treatment; increases in outpatient 
behavioral health access and delivery; decreased 
incidents of Soldier drug and alcohol abuse; reduced 
accession waivers; and expanded pain-management 
care. The Gold Book represents the next phase of this 
ongoing campaign. 

Secretary John M. McHugh has directed that leaders 
at all levels become familiar with the report. Chief of 
Staff of the Army Gen. Raymond T. Odierno has also 
endorsed The Gold Book, emphasizing that leaders 
understanding and effectively addressing the 
challenges that Soldiers and families face is 
absolutely essential to our success in these and all 
endeavors.  

"Trust is the bedrock of our honored profession   --  
trust between each other, trust between Soldiers and 
leaders, trust between Soldiers and their families and 
the Army, and trust with the American people," said 
Odierno.  

 

 

 

The lessons learned and recommendations provided 
in the Gold Book are meant to ensure the Army 
continues to best support the health, well-being and 
discipline of Soldiers -- and their family members -- 
while ensuring a fighting force able and ready to 
stand strong in defense of our Nation.   

The full report is located at 
http://usarmy.vo.llnwd.net/e2/c/downloads/235822.pdf 

(Ctrl+Click to follow link) 

 

WHY YOU SHOULD READ THIS REPORT 
 
After more than a decade of conflict, hard 
fought in two separate theaters, the Army is 
preparing to transition from a wartime Army 
to one predominantly training and preparing 
for future contingencies. 
This transition represents an enormous 
undertaking with the operational Army 
preparing to integrate and readjust back into 
its institutional base to reconstitute, draw 
down and replenish its readiness levels as 
part of its strategic reset. This equates to the 
reintegration of over 1.1 million Soldiers 
back into military installations and local 
communities, back to conducting essential 
services, training or resuming their civilian 
occupations.  
The strategic reset will be a time of change 
and challenge. Leaders will plan and execute 
this reset in the wake of tectonic shifts 
associated with the Force reduction, severe 
budgetary constraints, the massive 
military‐civilian transition (of a magnitude 
not seen in more than two decades), the 
return to personnel and equipping readiness 
and the regeneration of the health and 
discipline of the Force. The latter, the health 
and discipline of the Force, is perhaps the 
most critical aspect of the strategic reset—
and the principal topic of this report—
because the Army, unlike the Navy and Air 
Force, which are platform‐centric, is a 
personnel‐centric force. And its readiness is 
a direct reflection of the health and 
discipline of the men and women serving in 
its ranks. 

http://usarmy.vo.llnwd.net/e2/c/downloads/235822.pdf
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Support Army Recruiting 
http://www.usarec.army.mil/support/index.htm 

 
Hometown Recruiter Assistance Program (HRAP)  
The Hometown Recruiter Assistance Program 
(HRAP) allows enlisted Soldiers who have recently 
completed Advanced Individual Training (AIT), One 
Station Unit Training (OSUT) or Army Civilian 
Acquired Skills Training (ACASP) to return to their 
hometowns on permissive TDY for up to 14 days to 
assist the local recruiters by sharing their Army 
training experiences with family, friends, high school 
classmates, Future Soldiers, veterans, and community 
leaders. HRAP Soldiers report to the recruiting 
station and accompany recruiters throughout the 
community to assist in obtaining quality referrals for 
enlistment. 
All permanent party Soldiers may apply for HRAP 
by submitting a DA Form 31, Request and Authority 
for Leave, through their chain of command. 
Additionally, officers may also volunteer for HRAP 
duty in their hometowns or areas in which they are 
familiar, such as where they attended college.   

Active Duty Operational Support, Reserve 
Component (ADOS-RC)  
Army Reserve Soldiers of all ranks can support local 
recruiters to generate leads that will result in Army 
Reserve enlistments through the Active Duty 
Operational Support, Reserve Component program 
(ADOS-RC, previously called ADSW). Reserve 
Soldiers typically serve five to 14 days supporting 
recruiters within a 50-mile radius of their residence 
or TPU. 

Partnership for Youth Success (PaYS) 
PaYS is a recruiting initiative developed by the 
Recruiting Command to appeal to young people 
interested in obtaining a quality civilian job after 
serving in the Army. This unique program is part of 
the Army's effort to partner with America's 
business community and re-connect America with 
the Army. Having a job with a leading employer 
using a skill learned in the Army makes the PaYS 
program attractive to young people. The Army has 
more than 450 partner corporations and public sector 
agencies across the nation. http://armypays.com 

 

 

 

 

www.march2success.com  
March2Success is a free, Web-based test 
preparation course that provides assistance with 
taking standardized tests and improving math, 
science and language arts skills. The curriculum is 
designed by Peterson's & Educational Options Inc., 
and sponsored by the U.S. Army. There is no 
obligation to teachers, parents or students who use or 
recommend the use of March2Success.  
http://www.usarec.army.mil/support/downloads/M2S
%20flier.pdf 

Army Education Programs & Opportunities  
The U.S. Army recognizes that education is an 
essential component and an important building block 
for the future of today’s youth. From internships to 
test-prep tools, this Web site provides educators, 
parents and students with resources to introduce 
educational and career possibilities through numerous 
Army-sponsored education programs. 
www.armyedspace.com  

 
 
 

Please send suggestions, 
comments, or email address 
changes to: 
 
U.S. Army Recruiting Command 
ATTN:  RCMEO-PA 
1307 Third Avenue 
Fort Knox, KY  40121 
kathleen.e.welker.civ@mail.mil or  
call 502-626-0164 
  
 
 

 
 

http://www.usarec.army.mil/support/index.htm
http://armypays.com/
http://www.march2success.com/
http://www.usarec.army.mil/support/downloads/M2S%20flier.pdf
http://www.usarec.army.mil/support/downloads/M2S%20flier.pdf
http://www.armyedspace.com/
mailto:kathleen.e.welker.civ@mail.mil

	May is National Military Appreciation Month 2013

