
Sexual Assault in the Army

•   The Army is absolutely committed to eradicating sexual harassment and sexual 
assault in its ranks. We have devoted many resources, to include improving Soldier and 
unit training on prevention; creating mobile training teams to expand this training 
across the Army; providing professional, credentialed assistance to victims; reducing the 
stigma of reporting; hiring more counselors and victim advocates; and strengthening 
the Army’s ability to track, investigate, and prosecute cases.
•   The Army’s goal is to stop sexual harassment and sexual assault by creating a climate 
that respects the dignity of every Soldier, Civilian, and Family Member, as well as those 
outside the military community. 
•   The SHARP Program aims to raise awareness and promote the prevention of sexual 
violence in the U.S. Army.
•   Part of the Army’s strategy is the I. A.M. Strong Campaign that is designed to em-
power Soldiers to “Intervene, Act, and Motivate,” by teaching them how to intervene to 
stop demeaning behaviors and prevent sexual assault. 
•   The Army is actively engaged in changing the Army’s culture so that incidents such as 
sexual harassment and sexual assault are viewed and treated as antithetical to what it 
means to serve in the Profession of Arms.
•   We remain committed to adjusting and refining our SHARP-related efforts as neces-
sary to protect victims and provide them with the best possible support and care. 
•   All members of the Army team must have at their core an ingrained, values-based 
“gut reaction” to intervene to stop out-of-bounds and demeaning behaviors, sexual 
harassment, and sexual assault.  
•   Leaders must never lose sight of their responsibility for ensuring the integrity of the 
military justice system and their duty to exercise independent discretion and judgment 
both as leaders and convening authorities. 
•   Soldiers and Army leaders are committed to keeping faith with the trust inherent in 
serving in the Profession of Arms—trust among Soldiers; trust between leader and led; 
trust between the Army, Soldiers, and Family Members.
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FY 2012 Accomplishments:
 Active Army  60,490 Army Reserve  15,729

FY 2013 Missions:  
 Active Army  69,000 Army Reserve  20,130
      

USAREC also recruits for: Army Medical Department (AMEDD), Officer 
Candidate (OCS), Special Forces (18X), Translator (09L), Special Forces 
Enlisted, Ordnance (89D), Civil Affairs Officer, Civil Affairs Enlisted, Mili-
tary Information Support Operations (MISO), 160th Special Operations 
Aviation Regiment (SOAR), Non-Rated Crew Members (NRCM),  Aviation 
Back Shop Maintenance, Service Support, In-Service Warrant Officer 
(Tech), In-Service Warrant Officer (Flight), Chaplain, Chaplain Candidate 
Conversions, and Band

   USAREC Commanding General’s Imperatives

Mission:
•	Must ensure the quality of the force
•	Right skills and qualifications
•	And…a genuine desire to serve
•	Tough business…not everyone is suited to being a Soldier
•	Bottom line: It’s an honor and privilege to serve…not a right!

Remember Where You Came From - Life is Tough There Too!

Anticipation is the Key to Success - Look Ahead and be Proactive

Don’t be Afraid to be Innovative…Change can be Good

Relationships…Internal / External (Fellow Cdrs/CSMs, DA, TRADOC)

Leadership and Professionalism

Soldiers are Our Credentials!
      

Key Messages

   o Recruiting success continues in FY 13, but the Army and the US still face challenges 
as we recruit the All-Volunteer Force, particularly for the US Army Reserve.
   o The Army is looking for the best to join the profession of arms.

   o Young people must aspire to be a Soldier, to embrace the Warrior Ethos.

   o Fewer than one in four 17-24 year olds are fully qualified to join the Army.

   o The national high school dropout rate is 20 percent.

   o The obesity rate among our nation’s youth – one in five 12-19 year olds – is 
projected to grow to one in four by 2015.

   o Criminal and moral misconduct disqualifies many.

   o Public support to Soldiers remains strong. 

   o The Army seeks qualified, motivated Americans to step forward and serve.

   o The Army seeks adult advocates to support a youth’s decision to join the Army.

   o Not just an Army challenge – a challenge for the nation…. How can you help?    

These key messages are provided to help USAREC personnel respond to 
questions from the general public and the news media. For current key messages 
and additional talking points, go to the G7/9 Page on the USAREC Intranet Portal 
or call (502) 626-0164 or (502) 626-0167, USAREC Public Affairs. This product is 
also available online at www.supportrecruiting.army.mil.

USAREC Fiscal Year 2013 Focus Areas
1. Forging America’s Strength: Becoming Strong, Being 

Strong, Staying Strong
2. Selecting only those with the Highest Qualifications…and 

genuine desire to serve
3. Expanding Army Presence in High Schools/Colleges 
4. Expanding our Partnership with America
5. Updating the Perceptions of Influencers
6. Focusing on/Excelling in Small Unit Recruiting
7. Maintaining Effective Future Soldier Programs
8. Creating Positive Leadership Environments
9. Exhibiting the Highest Standards of Professionalism…both 

On/Off Duty
10. Taking Care of Our People and Families

May is Military Appreciation Month
Military Spouse Appreciation Day - 11 May

Mother’s Day - 12 May
Armed Forces Day - 18 May

Memorial Day - 27 May

Recruiters are the Soldiers the Army has selected to represent 
itself to the American people.  We must uphold the highest     
standards, because we truly are the Army’s ambassadors to 
the American people. We must always conduct ourselves with 
professional deportment, observing the Army Values and Ethos  
--  we ARE  the Army in Hometown, USA.

 USAREC will observe the 40th anniversary of the      
All-Volunteer Force on 1 July 2013. Start planning now!

KEY MESSAGE SOURCES:

<1 in 4 qualified -- Woods & Pool 2012 Population Estimates;  Lewin Group 2007 Study

1 in 5 do not graduate -- www.nces.ed.gov/pubs2011/2011012.pdf  

1 in 5 overweight -- www.childstats.gov/americaschildren/health7.asp


